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Meet the phone changing the shape of the future!

This i the frt e of lomtanour oo s0 ot o e
SAMSUNG Galaxy Z Flip e By o ot B S e
It's an all-new, foldable form factor. Small, durable and unlike anything you've held before. .—Lo yoskng R
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 Altoration. An ample amount of afferaton atracts!

‘Samsung Galaxy ZFlip, Opening a New Chapter o Pre Header - Branding, Nav & View Link
- Logo, Tag line & Branding
One of the mast f is making sure

you add your branding and brand identiy {0 the messages you send out.
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i hands!

in your hands!

-~ onie. donat, regisie 1c) you shoud isoinclude ke 1 paces ke your wepsie
and soclal channas 5o hal people Gan conneck wihyou beynd i inbox and leam
Meet the phone changing @ reromame
the shape of the future

more about what you have {o offer.

A major role in attracting and grabbing the attention of the subscriber is also played
by the hero image wihin your email. This image is often the first visual your subscriber

i
image mainly consists of image and text

understand this s not the Ad Campaign however, | am showing creative:
sample i | were asked (o creas the ad from scratct

+ Al branding messaging and fonts are being adhered to. | used all your fonts
and logos buttons and other branding consistent with site

~ Gonsider using  sofor more confden GTA, 6. “Order Your Galary Fi”

GALAXY Z FLIP SR
‘THE FULL SCREEN THATFITS IN YOUR POCKET. arde
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Rowsenot 7 8t STUBDIN o Bk  oatiod paco. narow downyour optore.
Featured Content - Pick one piece ofoutstanding.- untilyou find that one pece of mustread nformation

content and se tht as the feature atthetop of

your newsletter. I youare srugaling o pick a
featured piece, narrow down your options ntil
youfind that ane plece of must read nformation.
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! $ .+ Highight a major feature or benefit
! Display.
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o or validation like
—— Consider personalization for proven click through rate
Pick one piece of outstanding content and use

that as the feature at the top of your newsletter.
If you are struggling o pick a featured plece,
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oo Q) Benofis Featuros & Supportive Information
The full screen that fits in your pocket. ow,m o Fostuer o

Plus get all the best of ‘Simply, a feature is something that your product has or is.

Whatis a Benefit?
results that users

Galaxy phones Yoo it or s - v ven ey 8 posperiv St ecomes an

actual customer.
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For the fence, lats g thru and convert

=— e Notes:

= . + Most peaple want to know their money is well spent. Here we give them
L consumer confidence by being clear on the benefs & features we have to affer
that makes us stand out from our compeiton.
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S oonin) Minimal text
e e Avoid arge blocks of text. Your newsletie should include artice tilles and a one-
piece of

suv Now, ariclo. T can b

[—« Clear CTAS
e page.
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Privacy Policy for Email Marketing
Your email marketing campaigns aro data-driven and uso personal information

— Financing i athered from data subjects both directly and indirectly. Because it involves the
ey Yo RO processing of personal data, you must mention your use of email marketing within

e p—— . your Privacy Policy.

peop
well spent. Hore we give them consumer confidence.

Note:
+ They Make You Look Trustuorthy.

The award-winning
Galaxy ZFlip

+ They Expand the Conversation About You

+ They Are Increasingly Essential to Decision Making

+ They Have a Clear Impact on Sales

I

+ They Give You An Open Line to Consumers
+ They Make You More Visible

- Social Proof Drives Purchases

@ secondary vess

‘As much as consumers would rather brands send them promotional information via
‘email, they have also stated in recent research that they wouid want brands to send
them more informative information. This is why your newsletter or promo should
include 80% informational content and 10% promoional

ging or Promotions

Don't miss out
on our best deals

Explore our great deals on
must-have tablets.

Note

+ For primary promo, let's see if
clck thru and purchaso ftems for existing phone.
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cackemicucips o, sonalizaiion, something your readers wil thank
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+ Send to a friend, excellent way to advertse for free and increase conversion
from friend recommendations
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ocil Links. Help you eaders stay i touch via socalmedia by providing social
lcons to every newsletter so users can easily folow yot




